Websites of different companies

In this presentation | aim to present two competing companies’ websites for the client. The
client’s company is Lightning games, and the two competing sites will also be gaming sites.
The client will be Lightning Games, a game company seeking to sell games online.

The two websites | will be looking at are CEX games and the company “Game”.
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Uses:

Ecommerce — same as the website mentioned previously.
Features:

Pictures, links, banners (essentially the same features as
the previous site).
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Uses: CEX

The use of the CEX website would be to buy games and
hardware. The website sells not only games. It also sells films,
phones and computers. The gaming side of the website would be
used to buy consoles and games, and would also be for users
wishing to browse through a collection of games on different
platforms to find out what they want. The site also offers a
wishlist utility, allowing the user to bookmark and product they
wish. This kind of website would be classed as commerce, as the
website facilitates commercial transactions. On top of allowing
the user to purchase products, this site also contains information
about the website and the company of CEX, and contains blog
information and links to relevant social media platforms.



How features improve the site: CEX

The use of vibrant colours and lots of buttons could be seen as making the
page look cluttered, but | think that it makes parts like the top of the page
seem more interactive and filled with helpful information. This helps the

usability.

The use of colourful buttons makes the

website more interesting to look at. It
e catching.
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As you can also see from above, another feature that improves the site is the use of
colourful graphics, with interestingly shaped buttons. For example, the “sign in”,
“gaming” and “phones” buttons all represent a rather angular and geometric design
of button which | think is effective on this page.

Another feature which improves usability is a set of buttons that link to other media
platform upon which you can contact the company. This allows users to
communicate and keep up to date with CEX regardless of the website they’re using.
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How features improve the site: CEX

AW
qiee

(Slide 2)

@ Start New Search
-,

‘_I

P A T )
O

' | fr R
1
cashorirade >

Gaming / Xbox 360 Games

[lwant tosell this | 1 want to buy this

Aliens: Colonial Marines

WeSell for £2.00
WeBuy for cash  £0.50

WeBuy for
voucher

£0.80

DVD 7 DVD TV & Documentary

Game Of Thrones,
Season 2 (18)

WeSell for £15.00
WeBuy for cash ~ £5.00

WeBuy for
voucher

£7.00

I'want to sell Un‘ | want to buy this

Samsung Galaxy 52
Black 16GB, Unlocked A

WeSell from  £120.00
WeBuy for cash  £56.00

WeBuy for
voucher

£80.00

I'want to sell th“ | want to buy this
item item

- IFERE

Electronics / Cameras - Compact System

Panasonic Lumix G1 12M

+ 14-45mm, A
WeSell for £110.00

WeBuy for cash  £51.00

WeBuy for
voucher

£73.00

Computing / Apple Laptops

HDD, 9400M, 13",
Unibody, A

— :' Apple MacBook 5,1,
M-I P8600, 2GB Ram, 250GB

WeSell for £400.00

WeBuy for cash £232.00

Vision / TV Media Players

Humax DTR-T1000 1TB

_WeSelI for £92.00
WeBuy for cash  £43.00
‘WeBuy for £61.00
voucher

Your sell basket is empty

6 | want to buy

>
CeX Blog Latest

CeX pay the best price for your old stuff!

CeX coming to more conventions!
CeX & The Gadget Show!

Dying Light Video Review

CeX opens store 2 in Mexico!
Resident Evil HD Remaster

More Blog Articles .. .|

Top Sellers

WeSell for

Apple iPod Touch 8GB 4th

Generation, C ALY

The feature outlined in red
is the use of the main space
of the screen to present
small “tiles” of information
regarding the product, and
a picture of the product
itself. This presents the
products clearly to the
customer, and immediately
allows them to view games
and stock for purchase. It
improves usability and
presentation, as this way of
presenting something is
very neat and laid out, and
it is very easy to use.




Strengths and Weaknesses: CEX

Strengths:

The website’s design is colourful and interesting to look at: it catches the eye well. It also provides
lots of links and information about how to contact the company on other platforms and contains
information about the company’s blog. On top of that, the products themselves are presented in
a neat way which not only catches the eye, but makes good use of the main page itself. The
“tiles” upon which the games are presented show only the information you need to know:
pricings, category information and also information about how to sell the product.

Weaknesses:

The website comes across as too busy. There’re far too many buttons and colours and graphics
the process when you first open the page. | believe a website should adhere to a very simple,
even minimalist, layout, as to avoid irritating the customer. Within the first few seconds of
viewing, a user should have a rough idea on where important features are on a website. With this
website, it comes across as being far more complex. This flaw in the layout of the design is
disadvantageous to CEX, as it could turn away business. For example, if | was a customer looking
to buy a game online and | went to CEX’s website, I'd most likely look for a different website to
buy the game, as the layout would be too ineffective at making a lasting impression. | understand
that a graphical and stylised approach is a very good idea, but it has to formatted as such that it
doesn’t impact potential business in a negative way.



Features: Game
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Uses: Game

The Game website will be primarily to allow customers
to buy games and products online, as opposed to in
store. The website also offers a delivery service, where
people can buy items online and have them delivered.
This website would be useful for the company, as it

would allow customers to remotely look at and
purchase items.



How features improve the site: Game

The simple layout of the page greatly increases usability, as it
allows customers to easily and effectively navigate the page.
Compared to CEX’s site, this site’s simplicity makes Game’s
website much more user friendly than CEX. This bar is simple in
its design, and allows users to search through items on the
website with great accuracy. The rest of the page is relatively
simple, allowing for the top bar to remain the most important
and dominant part of the site.
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How features improve the site: Game
(Slide 2)

The main space of the page is for deals and special
items on offer. This is different from CEX, as CEX’s site
has individual items on offer. | think that the focus on
showing deals more than individual items is more
effective than CEX’s approach, as Game’s approach

makes users more aware of items that have a price
reduction.




Strengths and Weaknesses: Game

Strengths:

The strength of the website is in its simplicity. | think that its plain design allows for users to easily
identify what it is they need from Game’s site, and | think that its effective in retaining customers.
If the website was complicated and busy, it wouldn’t be as effective as retaining business, and the
users wouldn’t be able to discern what buttons they need to click to navigate the page. On
Game’s site, every search button, bar and filter is present, allowing the user to accurately browse
desired items. The emphasis on presenting offers, special deals and exclusive items is also an
effective move, as it immediately presents the user with special products they might want to buy
while the deal is on. The use of a background which advertises a special item on sale is another
effective move, and the inclusion of adverts, reviews and “items on offer” sections on the main
page makes the website feel more interesting than simply a website where users go to buy games
and hardware.

Weaknesses:

There aren't many criticisms, however, a lack of linking to external websites and social media is a
disadvantage. Its not obvious where the links are to social media, if a customer wishes to contact
the company through different means. The use of a lot of graphics on display on the main page
may be a problem for users with poor internet connectivity, as the page would load very slowly
for them. This problem would obviously cause a problem with usability and accessibility. This,
however, is not an inherent problem with the site — merely a problem that could arise from poor
connection.



